
WE’RE PIONEERING THE ART AND SCIENCE OF WORD OF MOUTH. 

BRANDED COMMUNITIES



Jampacks Media LLC is determined to offer you

unparalleled marketing opportunities. Opportunities

that increase your efficiency at reaching your target

market. Agents of Jampacks have created a unique

marketing vehicles that will propel your brand into

the future of sales, advertising, and most impor-

tantly, targeted word of mouth. 

A Branded Community is a super-organism, which

builds around your loyal customers and continues

to grow, reshape, and self-organize. Creating such

a community around your product allows you to

customize marketing directly to each individuals,

and quickly identify trends.

Inside, you will find a comprehensive overview of

Branded Communities, and the information you will

need to successfully implement this futuristic mar-

keting tactic–brought to you by Jampacks, powered

by NetModular. 

GREETINGS FROM THE FUTURE.

IIIINNNNTTTTRRRROOOODDDDUUUUCCCCTTTTIIIIOOOONNNN



How would you like to acquire and keep new customers, save time, money and effort all while gathering

unprecedented data? You’re sure asking for a lot, pal. Fortunately, branded community delivers all of this

and more.

•    Your focus group is ready and waiting 24/7 365 days a year.

•     Information is more candid because you are observing consumers’ true interactions.

•    Your data collection expands exponentially as people invite their friends.

•    Directly market to individuals with customized offers based on their preferences.

•    Links seamlessly with your existing e-commerce.

•    Good Samaritans help each other out with problems, saving on customer service.

•    Viral marketing is significantly more cost effective than other forms of advertising.

•    Friends can put pressure on their peers to buy what they’ve bought.

•    Identify and reward brand advocates, first movers and earl adopters.

THE ADVANTAGES ARE CLEAR:

BBBBRRRRAAAANNNNDDDDEEEEDDDD CCCCOOOOMMMMMMMMUUUUNNNNIIIITTTTIIIIEEEESSSS



•    Our technology is state-of-the-art, and industrial-strength.

•    The collected data inspires your audience to contribute.

•     Relevance engines and merit mechanisms make this technology the most advanced.

•  Our unique understanding of fusing technology with humanity makes these

systems work.

•    Secure and authenticated–each person is validated.

•    Membership and content is exclusive to your members.

•    Completely customized and branded to your organization

•    You set the policy, roles and authority.

BUILD. BRAND. CUSTOMIZE. GIVE YOUR PRODUCTS NONSTOP BUZZ.

BBBBRRRRAAAANNNNDDDDEEEEDDDD CCCCOOOOMMMMMMMMUUUUNNNNIIIITTTTIIIIEEEESSSS



There are a few key ingredients to creating a suc-

cessful friendship when two people first meet, such

as perception of identity, reputation, trust, and per-

haps a few beers. These components were missing

from traditional chat and message boards, where a

person’s identity was not inherent within the con-

text of the community. It would be like walking into

a bar with a facemask on. 

We have mastered the art of introducing people

online by providing the necessary context: a new

person has instant credibility based on who they

are friends with, and how involved they are with

the community. 

In a Branded Community, each participant is con-

tinually defining their personality and what makes

them unique by making new connections and par-

ticipating in the community.

MAKING FRIENDS THE GOOD OLD-FASHIONED WAY.

BBBBRRRRAAAANNNNDDDDEEEEDDDD CCCCOOOOMMMMMMMMUUUUNNNNIIIITTTTIIIIEEEESSSS

We have mastered 
the art of introducing

people online by 
providing the 

necessary context.



DDDDAAAATTTTIIIINNNNGGGG AAAANNNNDDDD SSSSOOOOCCCCIIIIAAAALLLLIIIIZZZZAAAATTTTIIIIOOOONNNN

Traditional online dating is awkward, at best. That

verbose loner, on the computer twenty hours a day

sure sounded witty, and when you met this person

in real life, you found out that in addition to verbal

banter, they were a great photo retoucher as well.

A Branded Community site which emphasizes a

more “soft-sell” approach through introductions by

friends, testimonials, and interests is the next wave

of online dating. The millions of users who have

signed up the startup dating site Friendster, and

continue to obsess over expanding their network of

friends testifies to the success of this approach. 

FFFFAAAANNNN SSSSIIIITTTTEEEE AAAANNNNDDDD EEEENNNNTTTTEEEERRRRTTTTAAAAIIIINNNNMMMMEEEENNNNTTTT

Passionate fans love to meet other enthusiastic

lovers of the things that interest them. They can

exchange obscure information, and chat about their

favorite movies, characters, musicians, etc. Your

business will provide a hub for that activity and

mine targeted data from these specialized groups. 

CCCCAAAAMMMMPPPPAAAAIIIIGGGGNNNN AAAANNNNDDDD PPPPOOOOLLLLIIIITTTTIIIICCCCAAAALLLL AAAADDDDVVVVOOOOCCCCAAAACCCCYYYY

Spreading campaign information, organizing rallies

and demonstrations, and keeping track of a 

vast network of supporters and volunteers is 

usually a daunting enterprise. However, a Branded

Community offers the opportunity for those who

support you the most to self-organize in the most

efficient way possible. Need more votes in

Vermont? Want to organize a protest at City Hall?

Need to take the temperature of a new idea with a

quick opinion poll? Elections of the future will be

won and lost online. Now is the time to be a pio-

neer of the most effective marketing tool you can

get your hands on. 

USES OF BRANDED COMMUNITIES 
SOCIAL

BBBBRRRRAAAANNNNDDDDEEEEDDDD CCCCOOOOMMMMMMMMUUUUNNNNIIIITTTTIIIIEEEESSSS



BBBBUUUUSSSSIIIINNNNEEEESSSSSSSS CCCCOOOOLLLLLLLLAAAABBBBOOOORRRRAAAATTTTIIIIOOOONNNN

That soft-spoken account rep in the Indianapolis

office has the idea for a breakthrough new product.

Of course, you might never find out about it.

Branded Community for business enterprises levels

the playing field, so ideas can be heard, collaborat-

ed on, and improved upon in real time. Create a

Meritocracy that rewards employees for their input.

Solve problems faster, offer sales tips, and most of

all, find out who your real leaders are. 

IIIINNNNTTTTRRRRAAAANNNNEEEETTTT AAAANNNNDDDD WWWWHHHHOOOO''''SSSS WWWWHHHHOOOO

There are ten versions of your logo and three old

taglines floating around your global network of

companies. You have decreed: Our logo is Orange!

Do it now, and make it be so! But how long before

it trickles down to the Azerbaijan office? With

Branded Community, you can keep everyone on the

same wavelength in terms of corporate message,

style and practices. Update in real time, and every-

one knows what to do. Communication between

employees is facilitated and collaboration occurs

much faster. 

BBBB2222BBBB::::TTTTHHHHEEEE PPPPRRRROOOOFFFFEEEESSSSSSSSIIIIOOOONNNNAAAALLLL RRRREEEESSSSEEEELLLLLLLLEEEERRRR

The individuals and businesses that present your

product are an extended family, focused on the

same goals, but kept apart by time and distance.

Branded Community will bring your sales force

together, put them in one big virtual room and

allow them to share the ideas and expertise that

most effectively sells your product. No more expen-

sive training seminars or  motivational videos–your

reps will help bring newbies up to speed by answer-

ing questions and concerns in real time. Make your

company the central hub for all of your sales infor-

mation and keep track of who your best partici-

pants are. Managing, training and motivating your

sales staff has never been easier. 

USES OF BRANDED COMMUNITIES 
BUSINESS

BBBBRRRRAAAANNNNDDDDEEEEDDDD CCCCOOOOMMMMMMMMUUUUNNNNIIIITTTTIIIIEEEESSSS



For more information on packages, pricing, and customizing a branded community for your business,

please give Marc Lefton a call at 646-283-5656.

YOUR AUDIENCE IS WAITING.

CCCCOOOONNNNCCCCLLLLUUUUSSSSIIIIOOOONNNN

646-283-5656
NEW YORK · SAN FRANCISCO

BRANDED COMMUNITIES


